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 @AhwatukeeFN |  @AhwatukeeFN

BY COTY DOLORES MIRANDA 
AFN Contributor

For more than 30 years, the family-
owned Ahwatukee Carpets has been 
known for their wide selection of 

flooring and carpets, whether installed or 
for the DIYers. 

And during that period, the owners 
have continued to expand their offerings 
to include a wealth of products for the 
home or business.

As the company begins its 31st year, 
Traci Tartaglio – who calls herself “a de-
signer at heart”– remains at the helm, 
making Ahwatukee Carpets one of the lon-
gest running women-owned businesses in 
the village.

“Living in Ahwatukee, raising my daugh-
ter Bailee, and running a small business 
here was challenging, but it also allowed 
me to interact with thousands of my neigh-
bors, customers, friends and community leaders through the years,” said Tartaglio. With her signature blonde tresses and 

wide smile, Tartagloi is often recognized 
and greeted when dining out or shop-
ping locally.

“Actually, I don’t like to be in front of the 
camera, but years ago someone advised 
me to use my photo in my ads, so I did. 
This was before it became a trend. And it 
surprised me that it did get me business,” 
she laughed. 

When speaking about Tartaglio with her 
customers and cohorts, they invariably 
use the same descriptive phrases: hon-
est, reliable, dedicated, charitable and ex-
tremely hardworking. 

Tartaglio admitted all are apt – and 
intended. Her work ethic, a family trait 
she said she gained from her father who 
started the business in 1991, has seen her 
through some tough years.  

Those included making her way in what 
was traditionally a man’s domain; weath-

BY GERI KOEPPEL 
AFN Contributor

Celene and Keith Hillsbery have 
worked for others in the food and 
beverage industry most of their ca-

reers and now they’ve brought the culmi-
nation of their knowledge, skills and best-
loved personal recipes to a new concept in 
Ahwatukee.

Brunch Snob, a from-scratch breakfast-
and-lunch eatery with a full bar, opened 
this week in the Ahwatukee Mercado at 
the southwest corner of Elliot Road and 
South 48th Street. It took the place of the 
former Irish Hare Pub, which closed about 
a year ago. Hours are 7 a.m. to 3 p.m. daily; 
look for a happy hour coming soon.

The name, as the menu explains, stands 
for “seriously nuts over brunch,” and the 
idea was spawned after the couple be-
gan offering breakfast items and Satur-
day brunch specials at Sacks Sandwiches 

Hardy in Tempe, which they’ve owned for 
two years. 

“It got so popular that people would 
wait for me to post the specials on Insta-
gram and Facebook so they could come 
and eat them,” Celene said. “They’re tried 
and true. We know they’re good and we 
know people love them.”

They’ve brought all of the favorites to 
Brunch Snob, including the brunch bur-
rito, Hillsbery scramble and “killer” Bene-
dicts with homemade Hollandaise sauce, 
including a soft-shelled crab Benedict 
and surf-and0-turf Benedict with house-
smoked salmon and filet mignon. 

Keith also smokes brisket, pork and dev-
iled eggs, and makes “the best birria tacos 
and barbacoa you’ve ever had,” Celene 
promised.

Keith added that he makes the Pacific 
smoked salmon with his dad’s recipe. 

New Ahwatukee eatery bullish about brunch

see BRUNCH page 28

At 31, Ahwatukee Carpets still going strong

see CARPETS page 28

Celene and Keith Hillsbery have opened Brunch Snob at Warner Road and 48th Street in  
Ahwatukee. (Geri Koeppel/AFN Contributor)

Traci Tartaglio has owned Ahwatukee Carpets for more than 30 years, building it into a region-
wide business  (David Minton/AFN Staff Photographer)
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“We have a smoked salmon breakfast 
quesadilla that is incredible,” he noted. 
“Most of the recipes on here are recipes 
I’ve been working on for years to do this.”

Prices range from about $10-16, with 
most entrees around $12-13.

Keith describes the menu as “regional 
comfort food with a twist,” adding that he 
draws inspiration from his upbringing in 
the Pacific Northwest, Texas and Oklaho-
ma as well as stints in Kansas City, Florida, 
the Midwest and Arizona. 

Celene grew up in east Phoenix and lived 
in Scottsdale for many years and they now 
live in Gilbert.

Both of them bring vast experience to 
Brunch Snob. Keith was most recently vice 
president of operations for Arizona for 
Hooters and previously served as CEO of 
Jose Pepper’s Mexican Restaurants, a Tex-
Mex chain in Kansas and Missouri. He also 
was a managing partner for Bennigan’s 
and opened numerous Boston Markets.

Celene was vice president of operations 

for the Southwest for Einstein Bagels for 
seven years overseeing 101 restaurants 
and also ran all of the Potbelly Sandwich 
Shops in downtown Chicago when they 
lived there.

The bar includes various specialty cock-

tails, michela-
das with house-
made mix, and 
a Bloody Mary 
with vodka that 
Keith infuses 
with a special 
blend of celery, 
garlic and other 
goodies. There’s 
also champagne 
and cold brew 
on tap. 

Ambiance is 
modern, open 
and casual, with 
five big-screen 
TVs and cheeky 
d e s c r i p t o r s 
such as “fire-

ball” and “king” on the backs of the bar-
stools.

 It seats 90, including the patio, which 
features a colorful spray-painted mural of 
the Hillsberys’ daughter, Nicole.

The artist, Leila Parnian, “has been 

friends with my son-in-law [Brandon; Ni-
cole’s husband] for 12 years,” Celene said. 
“My daughter, when we came here the 
very first day, said, ‘Mom, you need a mu-
ral,’ and she introduced me to her.”

The Hillsberys decided on a breakfast/
lunch restaurant because “I didn’t want to 
be working until 2 a.m.,” Celene explained. 

She did say, however, they’d be inter-
ested in renting the place out in the eve-
nings on occasion for parties and events, 
and will happy to work with guests on a 
dinner menu.

 “Keith cooks all kinds of food—not just 
breakfast food,” she said. ■

BRUNCH from page 27

If You Go...
Who: Brunch Snob, a from-scratch 
breakfast and lunch eatery with a full bar.
Where:  Ahwatukee Mercado, 4747 
E. Elliot Road (at South 48th Street), 
Suites 23-24, Phoenix, 85044.
Hours:  7 a.m.-3 p.m. daily.
Info: 480-590-7034; on Instagram @
brunchsnobrestaurant

Located in the spot of several former restaurants, Brunch Snob has the 
same patio its predecessors offered.(Geri Koeppel/AFN Contributor)

ering economic and, more recently, pan-
demic hardships; and the birthing and 
bringing up of her daughter who gradu-
ated from Seton Catholic High School in 
2015 and the University of San Diego in 
2019 and is now a talent acquisition advi-
sor for Boeing. 

Ahwatukee Carpets first opened its 
doors at 48th Street and Warner before 
relocating in 2003 to their present spa-
cious showroom at 15215 S. 48th St., a 
deliberate decision made by Tartaglio to 
provide greater accessibility to the entire 
East Valley.

At its 2,500-square-foot showroom, cus-
tomers are invited to take their shoes off 
and “feel the difference.” 

The showroom is regularly redesigned 
by Tartaglio – a three-decade practice of 
updating offerings to not only keep up 
with the styles but stay ahead of trends.

From the beginning, she said, both an-
ticipating flooring and decorating trends 
combined with purposeful attention to 
customer service, has helped the busi-
ness thrive.

“It was the 90s, and some of the design 
trends of the time included light wood 
floors, pastel accent walls, mauve and 
hunter green color tones, white kitchens, 
minimalist Zen bathroom spaces, farm-

house styling 
and black and 
white decor,” 
recalled Tar-
taglio.

“Fast for-
ward 30 years 
and I’ve seen 
some of these 
same deco-
rating trends 
come full cir-
cle and enjoy 
renewed pop-
ularity. And 
while carpet 
and tile are 
still popular, 
especially in 
bedrooms and bathrooms, other forms of 
flooring like luxury vinyl plank, hardwood, 
and laminate have grown in popularity 
over the years.”

Tartaglio describes herself as “a designer 
at heart” and her showroom evinces that.

“We’ve not only restyled our showroom 
to include all the popular flooring types, 
but we’ve expanded the business into 
countertops, area rugs, baseboards, fire-
place makeovers, custom baths and curb-
less showers,” she said.

Curbless showers?
“Due to our aging population, curbless 

showers are one of my favorite projects, 
and I tell people I already have one so 
when my time comes, my family can wheel 
me in and hose me down,” she said with a 
hearty laugh. 

Even during economic downturns, she 
resolved to give back to the community. 
Even as her busienss ahs acquired a Val-
ley-wide reputation, she remains active 
as a community volunteer, supporting 
projects to help those less fortunate.

Among her many charitable involve-
ments have been the National Charity 
League/Ahwatukee chapter, Ahwatukee 

Rainmakers, the Ahwatukee Foothills 
Family YMCA, Kyrene Family Resource 
Center, Chandler Christian Community 
Center, Seton Catholic Prep, Girls Rule 
Foundation and Valley Big Brothers and 
Big Sisters where she signed on to be  
a Big Sister after her daughter headed 
to college.

“One of my favorite organizations is the 
Tempe Union Workbridge program. I’ve 
had the honor of offering jobs to several 
students and I have to say I’m not sure 
who gets more out of the opportunity,” 
she said.

“I’ve always believed it’s important to 
give back to our communities which sup-
port us and other small businesses.”

Tartaglio has also been involved with 
various business and networking organi-
zations, often serving on committees with 
the Ahwatukee Chamber of Commerce, 
which honored her with a Business of the 
Year award.

Posted on her office walls are awards 
including multiple Ahwatukee Foothill 
News “Best Of’ winnings as determined 
by the newspaper’s readers. Among those 
awards were Best Decor Store and Best 
Home Improvement/Remodeling.  

Tartaglio said she’s proud to say her busi-
ness has enjoyed many repeat customers.

CARPETS from page 27

Traci Tartaglio frequently redesigns the showroom for Ahwatukee Carpets 
to keep customers apprised of the latest trends. (David Minton/AFN Staff 
Photographer)

see CARPETS page 29
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Thank you for voting us an Ahwatukee’s 
“Best Of” Pool Service Company 2011, 2012, 2013, 

2014, 2015, 2016, 2017, 2018, 2019, 2020!

Ahwatukee Owned & Operated
Licensed, Bonded & Insured

ROC# 272001

602-546-POOL (7665)
www.barefootpoolman.com

Pool Resurfacing Experts Specializing in POOL SERVICE, MAINTENANCE & REPAIR

SEE STORE  
FOR 
DETAILS

Is Your Pool In Need of a Makeover?
We’re the Pool Resurfacing Experts!

LLeett  uuss  hheellpp  yyoouu  ccrreeaattee  
tthhee  ppooooll  ooff  yyoouurr  ddrreeaammss!!

BEFOREAFTER

BRING IN 
A WATER 
SAMPLE 

FOR A FREE 
ANALYSIS

Ahwatukee!

10%
OFF

Tile Cleaning
Expires January 31, 2022

Ahwatukee!
BESTOF
2019

Call for a Free Consultation
480.656.3733 | www.esteslawfi rmaz.com
4435 E. Chandler Blvd., Suite 200 | Phoenix 85048 | Located in Ahwatukee

ESTATE PLANNING  . . . . . . . . . . . . . . . . .
FAMILY LAW  . . . . . . . . . . . . . . . . . . . . . .
REAL ESTATE  . . . . . . . . . . . . . . . . . . . . .
BUSINESS. . . . . . . . . . . . . . . . . . . . . . . . .
TRUST ADMINISTRATION  . . . . . . . . . . . . .
PROBATE  . . . . . . . . . . . . . . . . . . . . . . . . .

Elizabeth Estes
PRACTICING 

SINCE 1998

BESTOF
2020

“According to the flooring industry, the 
average homeowner updates their floor-
ing every seven to 10 years. We have fami-
lies who updated their flooring in the 90s 
who’ve come back again and again,” she 
said, admitting she’s redecorated several 
homes multiple times in the past decades 
as trends, lifestyle changes and new prod-
ucts have come and gone.

Adriana Estrada and her husband An-
dres Londono are among those who have 
regularly updated their Ahwatukee home 
of 15 years.

“We’ve had great experience with Traci 
and Ahwatukee Carpets since we moved 
into our home. We’ve used them quite a few 
times as we like to decorate and update in 
stages,” said Estrada, a project manager for 
a health and wellness company. 

She described how after the family’s dog 
passed away, the couple opted to continue 
their wood flooring from their bedrooms 
to the front of their house. 

“There was a three-year difference, and 
her contractor made sure the flooring in 
the whole house was seamless with the 
same pattern and flow we had in our bed-
room,” she said. 

“Another time we placed tile in our main 
bathroom and after two weeks we noticed 
a problem with the seam and our door. 
Traci sent people out right away and they 
fixed it.  She is very reliable and honest in 
every sense of the word. ..I go to her every 
time and I’ve never been disappointed.”

WestUSA Realtor and 27-year Ahwatu-
kee resident Lisa Miguel said in her 17 
years in business, she has often recom-
mended Ahwatukee Carpets to clients.

“Traci has worked with both my home 
seller clients to help get their homes ready 
to list as well as with my buyer clients 
who’ve recently purchased homes, and 

the feedback has always been super posi-
tive,” said Miguel. “She’s my ‘go-to flooring 
gal’ because her service is so personalized 
and she’s very responsive which is not 
something you can count on with a large 
chain. Traci goes the extra mile by offering 
suggestions for flooring color, style and 
price point which my clients really appre-
ciate, and so do I.”

Tartaglio said providing buyers with 
exceptional guidance, selection and cus-
tomer service is key to Ahwatukee Carpets 
continued success.

“Whether you’re a business owner or a 
homeowner, you can rely on Ahwatukee 
Carpets to perform service that’s a cut 
above the rest. Doing what’s best for the 
customer is always our highest priority, 
which is why we’re not satisfied with your 
flooring job until you are,” she said. “Many 
of our clients have moved to other parts of 
the Valley and yet still prefer to do busi-
ness with Ahwatukee Carpets.”

Commercial projects are a growing con-
cern at Ahwatukee Carpets.

“We’re licensed to handle commercial 
projects as well as residential,” explained 
Tartaglio. “We have a variety of options 
including commercial carpet and lux-
ury vinyl plank or LVP. Our commercial  
installations include churches, dental  
offices, business complexes and tenant 
improvements.”

Also available at Ahwatukee Carpets are 
made-to-order designer area rugs.

“We can bind or serge any carpet to any 
shape or size. Area rugs finish a room with 
its warmth much like accessorizing an out-
fit,” she said. “With vaulted ceilings and sur-
round sound, an area rug will help absorb 
sound, making the space more pleasant.”

Ahwatukee Carpets is licensed, bond-
ed and insured. Information: Ahwatuke-
eCarpets.com or speak with designers 
at 480-598-9811 ■

CARPETS from page 28

$1000 OFF when you show this ad
*on qualifying complete roof replacements

LICENSED  |  BONDED  |  INSURED |  ROC #269218

Call 
602-938-7575 

for your FREE

Let Us Show You The IN-EX Difference!

www.InExRoofing.com

Vote for Us!Vote for Us!
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